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St. Aloysius’ College (Autonomous), Jabalpur

Part A — Introduction

Session: 2023-24
Subject/ frwa: Commerce /HET
Programme/swze: Certificate / G Tthohe
Class/mam: B. Com 1%'Semester/ &Y. S 15 TAET
Course Code/ utgashn @is: C1-COMALT
Course Type/ urgassa 1 T&R: MAJOR

Course Title/urgassw = virdeh:

Financial Accounting

Pre — requisite/ gataa:

OPEN FOR ALL

Course Learning Outcome/
TTGATH AT Thi UNEATSEr:

After completion of this course, it is expected that the
student shall be able to

CO 1- To recall basic conceptsof accounting and to
prepare final accounts with adjustment.

CO 2- To describe the methods of depreciation and
compute depreciation of fixed assets.

CO 3- To Prepare accounts of royalty, investment, NPOs
and consignment.

CO 4 To understand and evaluate the complete process
of accounting in a partnership firm

CO 5 To Equip with the knowledge of computerized
accounting.

Credit Value/ srfge 7

6 credits

Total Marks/ we sies:

Max. Marks: (Internal 40) + (External 60) 100

Part B — Course Content

Unit 1

Accounts: - Indian History, Definition, Objectives, Basic Concept and
Principles of Double Entry System Journal Entry, Ledger, Subsidiary books,
Trial Balance. Introduction of Indian Accounting Standard Final Accounts.
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Unit 2 Accounting for Depreciation (According to Accounting Standard — 6), Branch
Account,Departmental Accounts.
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Unit 3 Royalty Accounts, Accounting of Non- Profit Organization, Investment
Account, Consignment Accounts.
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Unit4 Partnership Accounts: - Dissolution of Partnership (with Insolvency),
Amalgamation of Partnership Firms, Conversion of Partnership firm in to joint
stock company

IHR4 AT TG R T G TTITH e, HTHETHH I TIah T, ThHARTE R T ST

Unit 5 Computerized Accounts by using any popular accounting software creating a
company, configure and feature setting, creating accounting leaders and groups,
creating stock items and groups, vouchers entry (with maintenance of
vouchers), generating report— cash book, ledger accounts, trial balance, profit
and loss account and balance sheet
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Part C — Suggested Readings
S. No. Author Name of the Book Publication

1. S.M.Shukla Financial Accounting Sahitya Bhawan Agra

2. Shukla & Financial Accounting S Chand & Sons New
Grewal Delhi

3. Dr Ramesh Financial Accounting Satish Printers and
Mangal Publishers Indore

4, Agrawal Dr Financial Accounting Ram prasad and sons,
Mahesh Bhopal

5. Gupta R.L. and Advance Accounting S Chand & Sons New

Radhaswamy M Delhi




Part D: Assessment & Evaluation

Suggested Continuous Evaluation Method

Maximum Marks:

Continuous Comprehensive Evaluation (CCE):Marks 40

External Exam: Marks 60

Internal Assessment:

Attainment Methods

Unit 1- Preparation of final
accounts of local sole traders
and firms (CO1)

Unit 2- Calculate depreciation
of industrial machineries based
on industrial visits. (CO2)

Unit 3- Solution of questions
based on different accounts of
Royalty, Consignment and
Non-Profit Organization
(CO3)

Unit 4- Case Study on
accounts of Partnership Firm
(CO4)

Unit 5- Lab practical /
Assignment on account
creation of sole trade using
Tally 9 (CO 5)

Total — 40 marks

External Assessment:

University/ Autonomous College
Exam Section: marks

Time: 3:00 hours

Section A: Objective type
Questions

Section B: Short Questions

Section C: Long Questions

Total — 60 marks




St. Aloysius’ College (Autonomous), Jabalpur

Part A — Introduction

Session: 2023-24
Subject/ fawr: Commerce /IFH
Programme/&IA&%H: Certificate / @fcfthore
Class/@8T:; B. Com 1%Semester/ &Y. e 1@deex
Course Code/ UTGAHHAFIS: C1-COMAZT
Course Type/ UTSTHAFTIF: MINOR
Course Title/mﬁﬂ?l?: BUSINESS ORGANISATION

Pre — requisite/ qaTq&TT:

OPEN FOR ALL

Course Learning Outcome/

ISIHANCITAP IR AT

After completion of this course, it is expected that the student
will be able

CO 1- To state the process of starting a new business.

CO 2- To compare the structure and working of sole
proprietorship and partnership businesses in India.

CO 3- To illustrate the difference between public and private
companies.

CO 4- To sketch the functioning of cooperative societies.

CO 5- To analyze various business combinations.

Credit Value/ #f3eaT:

6 credits

Total Marks/ g»—ersia»' :

Max. Marks: (Internal 40) + (External 60) 100

Part B — Course Content

Unit 1

Commerce.

Indian traditional businesses and their organizational structures. Concepts of Business,
Trade, Industry and Commerce Classification Relationship between Trade, Industry and
Business Organization — Concept, Characteristics
Objectives Functions of Business and Steps to Start an Enterprise.

Importance, and
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Unit 2 FORMS OF BUSINESS ORGANIZATION: Business Organization - Classification -
Factors Influencing the Choice of Suitable Form of Organization - Sole Proprietorship
and Partnership - Meaning, Definition - Characteristics — Advantages, Limited liability
Partnership.
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Unit 3 ORGANIZATION OF COMPANIES: Concepts, Meaning, Formation, Characteristics
and Significance of Private Company and Public Company.

3HE 3 FEHRTETS : iR ST Hehehr-ehTaTarermoT, 37¢f fmor, fosraamduasita|

Unit 4 Co-Operative Organization- Meaning Functions and Limitations of Co-operatives
Societies. Social Responsibility of a business, Business Ethics- meaning, concept, role of
ethics in business. Case Study on Co-operative Organization in Jabalpur.

Hh1s4 RIS - AT HHTU ATHTIST T, SHa@TTehe ferehell- STAEToN, 37l | ST faehareh IR SiereT L §
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Unit 5 Multinational Companies (MNC'S) and the Challenges of their organization in India,
Business Combination- meaning and its types.

THIE 5 A A T T ST R AH S e TS TH ST Tl | SATORE A Tof - ST

Part C — Suggested Readings
S. No. Author Name of the Book Publication
1. Dr S C Saxena Business Organization and Communication | Sahitya Bhawan Publications
2. Sanjay Gupta Business Organization and Communication | SBPD Publication
Part D: Assessment & Evaluation
Suggested Continuous Evaluation Method
Maximum Marks:
Continuous Comprehensive Evaluation (CCE): 40 Marks
External Exam: 60 marks
Internal Assessment: Unit 1- Role play on steps to start a new

Attainment Methods

business. (CO1)




Unit 2- Report on Comparative study
between sole proprietorship and partnership
business in India (CO2)

Unit 3- Conduct a debate between groups
stating the merits and demerits of public and
private companies. (CO3)

Unit 4- Project on Co-operative societies in
Jabalpur. (CO4)

Unit 5- Prepare a Report/Case Studies on
MNC’s and types of combination. (CO5)

Total — 40 marks

External Assessment:

University/ Autonomous
College Exam Section:marks

Time: 3:00 hours

Section A: Objective Type Questions
Section B: Short Questions

Section C: Long Questions

Total — 60 marks




St. Aloysius’ College (Autonomous), Jabalpur

Part A — Introduction

Session: 2023-24
Subject/ farwa: Commerce /=
Programme/swisa: Certificate / wiféfthere
Class/wer: B. Com 1% Semester/ sft. sl e
Course Code/ urgasmraris: C1l-COMC1T

Course Type/ argasraerTIsK:

GENERAL ELECTIVE

Course Title/argasraerTeiide:

BUSINESS ECONOMICS

Pre—requisite/ gaiaa:

OPEN FOR ALL

Course Learning Outcome/
EICRER R PECALINCIESR IR

After completion of this course, it is expected that the student
shall be able

CO 1- To understand the use of economic theory in business
decision-making problems.

CO 2- To analyze traditional and modern definitions of
economics.

CO 3- To demonstrate an understanding, usage, and application
of basic economic principles or laws.

CO 4- To understand the law of demand and how equilibrium
price and quantity are determined.

CO 5- To perform demand analysis to analyze the impact of
economic events on Markets.

CO 6- To derive demand curves from utility functions and
identify income and substitution effects.

CO 7- To demonstrate the measurement of demand and elasticity
relative to changes in price, income, and price of substitute
goods.

CO 8-To interpret the relation between a price change and
elasticity.

CO 9- To understand the meaning of marginal revenue and
marginal cost and their relevance for firm profitability.To learn




the Cost theory and equilibrium to Analyze the Cost and
Revenue of a firm.

CO 10- To understand the major characteristics of different
market structures.

Credit Value/ srfeeam: 4 credits

Total Marks/ wesie: Max. Marks: (Internal 40) + (External 60) 100

Part B — Course Content

Unit 1

Historical background of economics in India with special reference to Kautilya,
Amartya Sen, and Nobel laureate Abhijeet Banerjee, Definition of
Economics, Economics Law and their nature, Significance of Economics, Basics
problems. Concept of Micro and Macro Economics, Methods of Economics study.
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Unit 2

Law of Demand- Meaning and Definition, Characteristics, Types of demand,
Determinants of Law of Demand, Demand Function — determinants of individual
demand — Market v/s Individual demand - Consumer Equilibrium Exceptions of
Law of Demand.
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Unit 3

Elasticity of Demand, Concept and measurement of Elasticity of Demand, Price,
Income and cross elasticity and Elasticity of Demand, Determination of Elasticity
of Demand, Importance of Elasticity of Demand.

THTS 3
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Unit 4

Cost and Revenue Analysis: Short Run and Long Run, Average and Marginal Cost,
Average and Marginal Revenue, Theory of cost. Market Concept and their
classification.
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Part C — Suggested Readings

S. No.

Author Name of the Book Publication

Kennedy John Fundamentals of Business Himalaya Pub. Nagpur

Economics




2. Singh Dr. S.K. Business Economics Sahitya Bhavan Publication
Agra

3. Bhatiya H.L. Micro Economics Modern Publisher New
Delhi.

4. Sinha Dr. V.C.& Business Economics SBPD Publication Agra

Dr. Pushpa
. fRsrsrer. o). I CRIDERDN IR AR AT SR IRT
6. H.L.Ahuja Business Economics S.Chand Publication

Part D: Assessment & Evaluation

Suggested Continuous Evaluation Method
Maximum Marks: 100
Continuous Comprehensive Evaluation (CCE): 40 Marks

External Exam: 60 Marks

Internal Assessment: | Unit 1- Presentation on Comparison
between Traditional and Modern
Definitions of Economics. (CO1)
Discussion on Basic Problems of Total — 40 marks
Economics and their Solutions (CO2)
Assignment on Usage and Application of
Economics Laws. (CO3)

Unit 2- Quiz on Law of Demand. (CO4)
Diagrammatic presentation on Demand
Analysis & Shifting of Demand Curve.
(CO5) Role Play on Income and
Substitution Effect. (CO6)

Attainment Methods

Unit 3- Tutorial on Measurement of
Elasticity of Demand. (CO 7 & CO8)

Unit 4- Quiz on different types of cost
and revenue. Assignment on the theory
of Cost. (CO9) Chart/Poster Making on
Market Structure. (CO10)

External Assessment: | Section A: Objective Type Questions Total — 60 marks

University/ Autonomous | Section B: Short Questions
College Exam Section:

marks Section C: Long Questions

Time: 3:00 hours




St. Aloysius’ College (Autonomous), Jabalpur

Part A — Introduction

Session: 2023-24
Subject/ frwa: Commerce / od
Programme/=wiz=: Certificate / @féfthehe
Class/=ar: B. Com 1% Semester / sfl. ShiHsmmire
Course Code/ utgasrmis: C1-COMBI1T

Course Type/ urgashuerTIT:

Elective (PAPER 2)

Course Title/argasrenTaiide:

Business Mathematics /st

Pre — requisite/ garaa:

open for all/asfishferusdetse

Course Learning Outcome/

After completion of this course, it is expected that the student

RICRER R PECAR I IESR IR shall be able
CO 1-To recall the basic concepts of algebra and BODMAS.
CO 2-To solve simultaneous equation related with business
problems.
CO 3-To describe the concept of logarithms and
antilogarithms.
CO 4- To apply concept of commission, brokerage, profit and
loss in business

Credit Value/ srfeenm: 4 Credits

Total Marks/ etsie:

Max. Marks: (internal 40) + (external 60) 100

Part B — Course Content

Unit1 | Rules for sign in Algebra and practice, Rules for calculation (BODMAS) and practice

TS || i, TREsifmEBODMAS

Unit 2 | Simultaneous Equations — Meaning, Characteristic, types calculations (with word

problems)

L 2 FIEHTERTT; 37, foRIvaTd, YerRuaToT (SaRdismEtd)

Unit3 | Theory of indices (preliminary knowledge only formulae, Logarithms and

Antilogarithms —principles and calculations
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Unit4 | Commission, Brokerage, profit and loss
T4 | gafiye, el emoEETY
Part C — Suggested Readings
S.No. Author Name of the Book Publication

Shukla Dr. S.M.

Business Mathematics

Sahitya Bhawan Publications

Business Mathematics

Himalaya publication, Mumbai

Sancheti& Kapoor

Business Mathematics

Sultan Chand and sons, New Delhi

Sharma J.K.

N
1
2. Magar Dr. Abhilasha
3
4

Business Mathematics

IK International Pvt. Ltd.,
New Delhi

5. Kumar Mrityunjay

Business Mathematics

S.Chand Publishing,
New Delhi

6. Agrawal Dr Mahesh

Business Mathematics

Ramprasad and sons, Bhopal

7. Gourav Tekriwal Maths Sutra Penguin Books, Gudgao
8. THISHTelTh ST TEEfEa eerhe, AT
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Part D: Assessment & Evaluation

Suggested Continuous Evaluation Method

Maximum Marks: 100

Continuous Comprehensive Evaluation (CCE): 40 Marks

External Exam: 60 marks

Internal Assessment:

Continuous Comprehensive
Evaluation (CCE): Marks

Unit 1Chart Making — explaining

basic terms of algebra and
BODMAS (CO - 1)
Unit 2 — Project on practical

problems of simultaneous equations
(CO-2)

Unit 3 —Presentations on basic rules
of finding log and antilog using table
(CO-3)

Total — 40 marks




Unit 4 — Solution of questions based
on  practical  knowledge of
Commission, Brokerage, profit and
loss. (CO-4)

External
Assessment:University/
Autonomous College Exam
Section: marks

Time: 3:00 hours

Section A: Objective Type
Questions

Section B: Short Questions

Section C:Long Questions

Total — 60 marks




St. Aloysius’ College (Autonomous), Jabalpur

Part A — Introduction

Session: 2023-24
Subject/ faw: Commerce / Hraq
Programme/swizm: Certificate / afefhare
Class/=er: B. Com 1% Semester /st e
Course Code/ urgaswents: Cl-ComMC2T
Course Type/ UTGTSHHRTIHT: ELECTIVE

Course Title/utgashm =t sftdeh:

Banking and Insurance

Pre — requisite/ gataa:

open for all/afihferusdetse

Course Learning Outcome/ urgasea

CO1: To list functions and importance of Indian comercial

T <A ufterfeut: banks.

CO2: To identify important events in the history of Indian
banking system.
CO3: To analyze functions performed by RBI and their impact
on day-to-day life.
CO4: To differentiate amongst various account facilities
provided by banks.
CO5: To Develop an understanding on the procedure and
esential conditions to apply for different loans and advances.

Credit Value/ shf8eaTe: 4 Credits

Total Marks/ gw—orsi?:

Max. Marks: (Internal 40) + (External 60) 100

Part B — Course Content

Unit 1 Introduction to Banking: Historical background of banking, Definition, principles and

importance of bank. Classification of bank. Functions of commercial bank. Structure of
commercial banking in India. Features of Indian banking system, Modern Banking
Practices in India- Mobile Banking.
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Unit 2

Central banking: RBI and its functions. Credit control. Nationalization and Merger of
banks: General Introduction to Nationalization of Banks, Objective and Introduction to
Private Banks Functioning and Usefulness or Importance and its effects. Evaluation of
nationalization and merger of Indian banks.

HET SRR YA NSTa Soh U 36k Y, gRd (425101
SRl T TSIERTOT TS foretar:sieht o TSRIeRT0T o WTHT TR, 363, STl SRt 3 hTHehTST ot IT=rT ST SURITIAT 31 Hacd
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Unit 3

Bank Deposits: Meaning and types. Features of bank accounts. Auto Sweep Account.
Procedure to open and close bank accounts (Including online procedure). Non-Banking
Financial Institution: Introduction, Function and Significance, Types of NBFCs,
Difference between Banks & NBFCs

SohSTHT: ATITHT, TR ST ST T T GTAT | Sh@TaE - Ua s e R ST (ST shaTared)| TT-
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Unit 4

Loans and Advances: Principles to sanction loans and advances. Classification of loans
and advances. Procedure to apply for house loan, personal loan, education loan and
commercial loan. Introduction to Micro Finance.

0T U SATIH: 0T U AT TATR{dl oh HGIT, 501 U ST hT S TehL0T, T8 0T TR SR0T, 18T K0T T& arorsaeh
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Part C — Suggested Readings

Author Name of the Book Publication

Gordon Natrajan, Banking Law and Practice, Himalaya Pub.Mumbai

S.N.Maheshwari Banking Law and Practice, Kalyana Publishers,
New Delhi (Bath

Shekar, Banking Law and Practice Vikash Publishing
House, New Delhi

e §.ua ARa & Sk [ ARSETFH
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Part D: Assessment & Evaluation

Suggested Continuous Evaluation Method
Maximum Marks: 100

Continuous Comprehensive Evaluation (CCE): Marks




External Exam: marks

Internal Assessment:

Continuous
Comprehensive
Evaluation (CCE):
Marks

Unitl: Reading and collection of Magazines and
newspaper articles related to banks (CO1)

Unit2: Reading events that help understand the
history of the Indian Banking System. (CO2)

Prepare a report on ‘How the Functioning of the
central bank impacts the Indian Economy.’
(CO3)

Unit3: Compare the facilities provided by the
banks to different types of accounts. (CO4)

Unit4:Prepare a report on the procedures and
qualification criteria for applying for different
types of loans. (CO5)

Total — 40 marks

External Assessment:

University/ Autonomous
College Exam Section:
marks

Time: 3:00 hours

Section A: Objective Types Questions
Section B: Short Questions

Section C: Long Questions

Total — 60 marks




St. Aloysius’ College (Autonomous), Jabalpur

Part A — Introduction

Session: 2023-24
Subject/ & Commerce / aTfirsT
Programme/«missa: Certificate / wféftere
Class/ae: B. Com 1% Semester/ &T. FIA1HATT
Course Code/ utgasrmis: M1-ASPM2T
Course Type/ urgashmerTIT: ELECTIVE

Course Title/argasrenTaiiden:

Advertising &Sales Promotion/ faamder va fasa g

Pre — requisite/ gataar:

open for all/afrehferuguerse

Course Learning Outcome/
EICRER R PECARINCIESR IR

After completion of this course, it is expected that the student
shall be able

CO 1- To describe the basic concepts of advertisement.
CO 2- To evaluate the different media of Advertisement.

CO 3- To explain the role of advertisement agencies and their
selection.

CO 4- To apply various means of advertisement in real business.

Credit Value/ ssfeeam:

4 credits

Total Marks/ setsie:

Max. Marks: (Internal 40) + (External 60) 100

Part B — Course Content

Unit 1 Introduction- Concept, Scope, Objectives and Functions of advertising. Types of

advertisement, Role of advertising in the marketing mix and the advertising
process. Advertising and sales: the relationship and the difference, Approaches to
Advertising -DAGMAR & AIDA Model.
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Unit 2 Pre-launch Advertising Decision- Determination of target audience, Advertising

media and their choice. Advertising Message: Preparing an effective advertising
copy, Elements of a print copy- Headlines, body copy, slogan, logo, a seal of
approval, Elements of a broadcast copy.
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Unit 3

Promotional Management: Advertising department, Role of advertising agencies
and their selection, Advertising budget, and Evaluation of Advertising
effectiveness.

ThrE 3
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Unit 4

Legal, ethical and social aspects of advertising. Advertisement Scene in India,
Means of advertising- Social Media Advertising & Digital Advertising. Digital
Advertising: Concept, Effects, Digital Advertising in India.

TS 4
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Part C — Suggested Readings

S. No.

Author Name of the Book Publication

S H H Kazmi, Satish K Advertising And Sales

Batra Promotion McGraw Hill

Belch & Belch - Advertising & Promotion - Tata Mc Graw Hill

1. THSHa T ReIRIE, EERICICRIER T U U TSR]

Advertising And Sales

Sanjay Promotion-

SBPD Agra

Suggestive digital platforms and web links:

https://raventools.com/blog/8-link-marketing-techniques-for-smbs/

Part D: Assessment & Evaluation

Suggested Continuous Evaluation and Attainment Methods
Maximum Marks: 100 Marks
Continuous Comprehensive Evaluation (CCE):30 Marks

External Exam : 70 Marks




Internal Assessment:

Attainment Methods

Unit- 1. Role play on
advertising of a product. (CO 1)

Unit- 2: Survey to find the
effectiveness of different media
of Advertisement. (CO 2)

Unit- 3: Compare the role of
online and offline advertising
agencies. (CO 3)

Unit-4: Diagramatic
presentation of Social and
Digital media of advertisement.
(CO 4

Total — 40 marks

External Assessment:

University/ Autonomous
College Exam Section:
marks

Time: 3:00 hours

Section A: Objective Type
Questions

Section B: Short Questions

Section C: Long Questions

Total — 60 marks
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